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Glossary

Term Description

Sales Metrics

Discount Total discount amount calculated as Gross less Net.

Gross Total sale amount excluding tax, before discount has been deducted.

Net Total sale amount excluding tax, after discount has been deducted.

Tax Total sales tax amount. 

Total Total sale amount including tax, after discount has been deducted.

Count Metrics

Covers The number of guests associated with a transaction, as entered at the POS.

Customer Count The sum of positive value transactions less refund transactions. 

Transaction Count The sum of all transaction types, including sales, refunds, no sales and zero value sales
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• View key sales totals daily.

• Gain insight into average customer spend 
over time.

• Break down performance by site, by 
location, or as a whole.

Average Sales Report
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• Drill down into sales totals at 15-, 30- or 60-
minute intervals.

• Track sales, customer count, and average 
spend across every part of the day for 
deeper insight. 

Average Sales Report
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Combo Sales & Discounts Report

• Identify which discounts and combo deals 
are most used by your customers.

• Track revenue and total discount values 
associated with each promotion issued.

• View data consolidated or broken down 
by site or by location.
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Combo Sales & Discounts Report

• Dive into each discount or combo deal to 
see where it has been used.

• Track when discounts are applied and 
which team members are issuing them.
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Combo Sales & Discounts Report

• Alternatively, drill down into each discount 
or combo deal to see which products were 
included.

• Get insight into popular combo deal 
items; visualize which products are being 
discounted often.
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• Analyse key sales metrics for each product 
sold.

• Gain a clear view of how every product is 
performing across your range.

• View consolidated data for the company 
or split by site.

Item Sales Report
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• If using Inventory, see theoretical margins 
for each product. 

• Get insight into the profitability of each 
item on your menu.

Item Sales Report
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Like For Like Sales Report

• Track live sales performance throughout 
the day and benchmark it against past 
comparable dates.

• Analyze sales trends to assist in making 
informed decisions.

• View data for each site independently.
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Like For Like Sales Report

• Drill down into individual sites for deeper 
insights. 

• Get a deeper understanding on 
performance throughout each hour of the 
day.
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Like For Like Sales Report

• Dive deeper into each sales hour to review 
individual transactions.

 
• Get a clearer understanding of 

transactions being entered throughout 
each hour of the day.
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• View information related to payments 
received for each payment type.

• View data as consolidated, by site, or by 
location.

Media Totals Report
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• Drill down to review total payments 
received by each team member. 

• Track tips and gratuities declared by team 
members at the POS to monitor earnings.

Media Totals Report
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• Alternatively, dive into each payment type 
to view individual transactions. 

• Click through to explore the transaction 
details in full. 

Media Totals Report
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Modified Items Report

• Identify where modifiers are being 
associated with products sold. 

• Analyze product upsells to discover where 
they work well and their effect on sales 
revenue.

• Review data combined for all sites or split 
by site or location.
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Modified Items Report

• Alternatively, see where products 
modifiers are applied.

• Get insight into how frequently each 
modifier is used across your menus. 
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• Gain insights into key sales metrics for 
each product group.

• Analyze performance over a selected date 
range or day-by-day within that date 
range.

• Access data consolidated overall, by site, 
or by location.

Product Group Sales Report



23

• Drill down to analyse sales performance 
across the various tiers of your product 
group hierarchy.

• Ultimately, view product-level sales at the 
most detailed level.

Product Group Sales Report
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• Alternatively, view product group sales 
broken down by team member. 

• Track key sales metrics per team member 
and monitor top contributors and trends.  

Product Group Sales Report
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Team Member Performance Report

• View key sales metrics and monitor 
performance against each team member. 

• View data for team members at each site.
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Team Member Performance Report

• Drill down into individual team member 
sales entered at the POS. 

• View data for team members at each site.
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• Gain a clear summary of sales performance across 
multiple key metrics. 

• A great way to quickly capture a snapshot of your 
daily sales activity. 

• View consolidated data for selected sites.

Transaction Media 
Report
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• Analyze key sales metrics across key 
intervals throughout the day. 

• Access data consolidated overall, by site, 
or by location.

Day Part Sales Report
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• Expand each row to review product sales 
within the selected day part.

• Analyze product performance across 
different parts of the day. 

Day Part Sales Report
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• Alternatively, drill down into each day part 
to view sales by source.

• Get insight into where customers place 
orders throughout different times of the 
day. 

Day Part Sales Report
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Item Like For Like Report

• See how individual products perform 
compared to historical sales.

• Analyze product performance across 
various intervals throughout the day. 

• View data for the selected site exclusively.
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• For each product group, analyse sales 
distribution across price level types from 
all sources.  

• Identify where product group 
performance peaks within different price 
bands. 

• View data consolidated or split by site.

Price Level Sales Report
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• Alternatively, drill down to view product 
performance across each available price 
level.

• Understand sales trends for your products 
within different pricing structures. 

Price Level Sales Report
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Revenue Analysis Report

• See a clear snapshot of revenue allocation 
and average spend within each site.

• View data broken down by location within 
each site.
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• Monitor POS activity by each team 
member to detect potential irregularities.

 
• Click through to review relevant 

transactions to assist in any investigation.

• View data as consolidated, by site, or by 
location.

Sales Audit Report
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Sales Heatmap Report

• Gain visual insights into busiest periods 
each day based on product sales.  

• View data consolidated across the 
selected sites.
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• Track key sale metrics across multiple sites within 
your company.

• Analyze detailed sales data in the table or explore 
site performance visually through the line chart.

Sales Summary Report



40

Tax Rate Analysis Report

• Review total sale values by tax rate to 
validate your tax configuration.

• View data consolidated or broken down 
by site.
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Tax Rate Analysis Report

• Drill down into each tax rate to review 
individual products sold under that rate.

• Analyze product sales to verify accurate 
tax configuration for each item. 
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• Access all transactions recorded within 
your selected date range.

• Click through individual transactions to 
see all product sales and payment details. 

• View transactions split by site.

Transaction Analysis Report
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Transaction Sources Report

• View key sale metrics by source to see 
where customers are placing their orders.

• Drill down to see individual transactions 
entered at each source.

• View data as consolidated or split by site.
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